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Sippy Downs - Palmview

� Purchased in 2003.

� Currently within the SEQ Urban Footprint and Caloundra Council’s ‘Palmview 
Further Investigation Area’.

� The vision is to create a new community for the Sunshine Coast with strong 
connections to the University of the Sunshine Coast.  A range of residential, 
community, commercial, education and open space uses will be provided for in 
the master plan.

� Sustainability is a fundamental design principle.

� Water recycling

� Provision of Public transport early to increase usage

� Continued provision of affordable housing

� Provision of high value jobs with strong connections to the University

� Use of water sensitive urban design
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Bellflower

� 330 lots established residential community

� Expected completion in 2010.

� Average land sale price = $170,000 (stage 2A)

� Significant rehabilitation of Sippy Creek

� 21 ha of creek rehabilitation

� Cost of $3M

� 300,000 individual plants

� Carbon sequestered through rehabilitation more than offsets the carbon 
emitted during construction (not including embodied energy)
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Bellflower – Master Plan
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Our Evolving Sustainability Platform

Reducing risks

Reducing costs

Increasing 
short-term 
revenues

Increasing long-
term revenues 
and value

FY01 FY02 FY03 FY04 FY05 FY06 FY07 NOW & BEYOND

VALUE* 
TO 

GROUP
($)

TIME

* Adapted from DowseCSP 
building on PwC tangibles value 
hierarchy and McKinsey & Co 
intangibles generic model.
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Our Evolving Sustainability Platform

FY01 FY02 FY03 FY04 FY05 FY06 FY07 NOW & BEYOND

VALUE* 
TO 

GROUP
($)

TIME

* Adapted from DowseCSP 
building on PwC tangibles value 
hierarchy and McKinsey & Co 
intangibles generic model.

� Legal liabilities
� Damage to reputation. 

1. Reducing Risks:

Our focus – past and present
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Our Evolving Sustainability Platform

FY01 FY02 FY03 FY04 FY05 FY06 FY07 NOW & BEYOND

VALUE* 
TO 

GROUP
($)

TIME

* Adapted from DowseCSP 
building on PwC tangibles value 
hierarchy and McKinsey & Co 
intangibles generic model.

� Materials
� Services
� Labour
� Capital
� Regulatory. 

2. Reducing Costs:

Our focus – past and present
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Our Evolving Sustainability Platform

FY01 FY02 FY03 FY04 FY05 FY06 FY07 NOW & BEYOND

VALUE* 
TO 

GROUP
($)

TIME

* Adapted from DowseCSP 
building on PwC tangibles value 
hierarchy and McKinsey & Co 
intangibles generic model.

� Market access
� Product differentiation
� Customer preferences
� Loyalty 
� Sales. 

3. Increasing short-term revenues:

Our focus – past and present
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Our Evolving Sustainability Platform

FY01 FY02 FY03 FY04 FY05 FY06 FY07 NOW & BEYOND

VALUE* 
TO 

GROUP
($)

TIME

� Greater performance from motivation and sense of direction
� Greater opportunity to use personal relationships
� Greater opportunity for personal development within the firm. 

4. Increasing Long-Term Revenues and Value

People

� Increased brand value
� Commercial partner of choice
� Better stakeholder relations
� Stronger social license to operate. 

Reputation / Brand
� Better deal flow
� Greater partner selection
� Higher value opportunities. 

Networks

� Technical innovation
� Business model innovation. 

Intellectual Property

Our focus – now and into the future
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Our Evolving Sustainability Platform

On average, 50% of a business’ 
value is represented by intangibles.

What is it for Investa?

How much is that due to our 
sustainability initiatives?
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Innovation

2002 – First to rate a portfolio using the Australian Building Greenhouse Rating
(ABGR).

2003 – First to set and publish firm targets for reducing energy, water, waste to 
landfill and greenhouse gas emissions.

2004 – Introduced web based energy and water sub-metering systems.

2004 – First property company to generate and register greenhouse gas 
abatement credits traded under NSW Government’s emissions trading
scheme. 

2005 – Developed and launched the Investa Greenhouse Guarantee. 

2005 – First to introduce Green Lease provisions as part of a precedent lease. 

2006 – First to adopt the National Australian Built Environment Rating Scheme 
(NABERS). 

2007 – Developed and launched the Green Lease Guide.

2007 – Developed and launched the Your Home Buyer’s Guide.
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Recognition

� Member of Dow Jones Sustainability World Index (DJSI World)

� Super-sector Leader – Financial Services

� Sector Leader – Real Estate

� Rated by Citigroup as the Australian public company best prepared for the 
future impact of climate change (December, 2006)

� First property company to achieve accreditation under the Ethical Investment 
Association of Australia’s SRI Accreditation standard (2007)

� Member of Global 100 (G100) list of the most sustainable corporations in the 
world – Corporate Knights/Innovest (2007)

� Australian Sustainable Company of the Year (2004) – among top five 
companies nominated in 2006

� 2004 Banksia Award for “Leadership in Socially Responsible Investment”

� National Safety Council of Australia 5-Star Rating – every year since 2003

� Member FTSE4Good
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Greenhouse Emissions

Cost savings
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Water

Cost savings
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Can business be cool?, The Economist, June 2006



18

Investment Markets

Source: Ethical Investment Association of Australia, eia.org.au
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Investment Markets

Formal accreditations growing in 
importance…
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Our Evolving Sustainability Platform

Reducing risks

Reducing costs

Increasing 
short-term 
revenues

Increasing long-
term revenues 
and value

FY01 FY02 FY03 FY04 FY05 FY06 FY07 NOW & BEYOND

VALUE* 
TO 

GROUP
($)

TIME

* Adapted from DowseCSP 
building on PwC tangibles value 
hierarchy and McKinsey & Co 
intangibles generic model.

How do we get here?
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� Building owner’s commitments.

(…what can this building deliver for our tenants?)

� Tenant’s commitments.

(…how can their office add value to their business?)

Value Add – Tenant Relationships

Because there is a direct connection 
between the success of tenants and 
long-term investment returns.
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Value Add – Residential
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� A credible sustainability platform is built on a track 
record of tangible results.

� Reducing environmental impacts not only reduces 
costs, it creates revenue opportunities.

� Customers are raising environmental and social 
considerations in the purchasing process.

� Opportunities are emerging everywhere, along with 
threats...

Conclusions


