


Sunshine Coast: Crowd or community?y



Q ti H t ff ti dQuestion: How can we promote effective and 
efficient cooperation between the community

d b i t ?and business sectors?



Survey methodology
On‐line surveyOn‐line survey 
Promoted through 

CIS
L l h b fLocal chamber of commerce,
Other databases

199 respondents
45% from business, 
55% from community groups



Business viewpoint

74% ‐ supported community groups 
35%  ‐ cash donations
26% staff volunteering and staff expertise26%  ‐ staff volunteering and staff expertise
19%  ‐ would not support in future

Main reason – lack of time



Business viewpoint
P j t t i blProjects appear non‐sustainable 
Not conducive to partnerships

just giving money
Strategic relevance in question

Most important attributesMost important attributes 
reputation 
level of accountability



Community group viewpoint
60% received private sector support

financial contributions
ff i l istaff expertise or volunteering

85% interested in business sector support
65% were proactive

25%  believed private sector only supported 
high profile projects



Community group viewpoint
Most favourable attributes of a business areMost favourable attributes of a business are

reputation, 
trust 
i iintegrity

Similar attributes sought by  business 
sector



RecommendationsRecommendations
Working party ‐ Business and community sector 
representationrepresentation

Identify common goals
Develop strategic framework  

F h i d t di fForums enhancing understanding of:
Strategic purpose for region
Innovative ways of forming sustainable 
partnerships

Forums on Triple Bottom Line reporting
WorkshopsWorkshops

Establish fair and reasonable
More research



S l i f S l iSolutions from Solutions 

What’s happening on the Coast nowWhat s happening on the Coast now





Research papers are available from registration 
table or through STEPS website: www.steps.net.au


